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Green Real Estate 
Investment Plan

A plan to capture the market value of 
green homes and spur investment

This initiative is funded by California utility customers and 
administered by Pacific Gas and Electric Company (PG&E) 
under the auspices of the California Public Utilities 
Commission.
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Non-profit with mission to help professionals 
adopt green practices and grow the market for 

efficient, healthy homes

Introducing Build It Green
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Green investments add market 
value to homes

� Economic analysis of 1.6 
million homes sold in CA, 
2007-2012

� Homes with green label 
showed 6% price premium

The Opportunity
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� Gerardo: 

� Before: $420k / After: $460k

� Energy savings $1,963/yr, add 9% to value

Green Home Valuation Studies
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� Brown

� Before: $475k / After: $500k

� Energy savings $1,600/yr, add 5.5% to value

� Kienzle

� Before: $720k / After: $765k

� Energy savings $2,237/yr, add 6% to value
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“The American Green Home©” Sales
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� Investor flip in Walnut, CA 
� $21k in green upgrades

� Certified GreenPoint Rated Elements

� Sold for 11% over market value, only 5 days on MLS

� Owner sale in Claremont, CA 
� $26k in green upgrades

� Certified GreenPoint Rated Whole House

� Sold for 8% over market value

Photos copyright Energy Efficiency Management, Inc.
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Investment Plan Goals:
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1. Create new green building 
value stream worth $1.2 
billion / year in CA

2. Create new Non-Energy 
Benefit to spur public and 
private investment in 
residential energy efficiency
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Home owner
� Greater comfort

� Healthier

� Lower bills

� Add resale value

Why Should Realtors Care?
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Realtor
� Happier clients

� More referrals

� Faster sales

� Higher sale 
prices
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Building a Virtuous Cycle
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Green 
improve-
ments
provide 
multiple 
benefits

Home 
buyers 

demand 
green 
homes

Green certs 
on MLS 
provide 

transpar-
ency

Demand 
drives green 

premium, 
reflected in 
appraisals

Market 
premium 

drives green 
investments
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2. Stimulate buyer demand

Public Investments to Drive Virtuous Cycle
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1. Document green improvements

3. Green building data on MLS

4. Build green home sales capacity
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1. Document Green Improvements
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~13,000 upgrades, but how many documented?
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� Train home inspectors 
& contractors to deliver 
Home Energy Scores

� Label homes from 
PACE, HUP, etc.

1. Document Green Improvements
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� Green home 
inventories specific to 
MLS areas

1. Document Green Improvements (cont.)
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� Expand NAR training
� Expand Directory of Green 

Realtors
� Home buyer marketing 

campaign

2. Stimulate Buyer Demand
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� Trained 600+ NAR Green Designation Realtors

2. Stimulate Buyer Demand: 2014-2015 Results
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Have Not 

Referred 

Any Clients

32%

Referred 

Clients

64%

Don't Know

5%

Client referrals to Energy 

Upgrade California after 

training

Have Not 

Referred 

Any Clients

55%

Referred 

Clients

9%

Don't Know

36%

Client referrals to Energy 

Upgrade California Prior to 

training
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� 155,397 page views at www.smart-homebuyer.com
� 657 Homebuyer resources downloaded
� 78 homebuyer leads to a certified Realtor
� 2.3 clients / Realtor pursued green upgrades

2. Stimulate Buyer Demand: 2014-2015 Results
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http://www.smart-homebuyer.com/
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� Train Realtors, track usage

3. Add green fields to MLS
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3. Add green building data to MLS
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How green building data gets into the MLS today…
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3. Add green building data to MLS
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How it should be…
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� Green sales training 
for listing agents

� Appraiser & lender 
training

4. Build green home sales capacity
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� Encourage 
contractors to 
populate Green 
Addendum

4. Build green home sales capacity
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Green 
improve-
ments
provide 
multiple 
benefits

Home 
buyers 

demand 
green 
homes

Green certs 
on MLS 
provide 

transpar-
ency

Demand 
drives green 

premium, 
reflected in 
appraisals

Market 
premium 

drives green 
investments

Virtuous Cycle Built!
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1. 

Questions?

www.builditgreen.org

Bruce Mast

Deputy Executive Director

Bruce@builditgreen.org

(510) 590-3364

www.BuildItGreen.org

mailto:Bruce@builditgreen.org
http://www.builditgreen.org/
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